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Dear Listeners,

Welcome to Macmillan Audio. For twenty years Audio Renaissance has given voice to

great authors. Now, as we celebrate our platinum anniversary, we’re changing our name

to Macmillan Audio, mirroring the recent name change of Holtzbrinck in the U.S.

to Macmillan.

So we have a new name, but our commitment to high quality productions is ongoing.

In 2007 we were honored with three Audie Awards, recognizing excellence in audio 

publishing. We’re proud to have Pulitzer Prize-winning authors and Tony and Academy

Award-winning actors among the many popular and critically acclaimed writers and 

narrators who make up our audio publishing program. We will continue to publish audio

editions of the very best from other Macmillan divisions including Farrar, Straus and

Giroux, Henry Holt and Company, Picador, St. Martin’s Press and Tor. We also have two 

original audio publications in this catalog and, of course, we produce some titles from outside

the Macmillan family. This spring we are delighted to launch our children’s line, Macmillan

Young Listeners—you’ll find details about our first titles on page 36 of this catalog.

More people than ever before are turning to audiobooks to keep them entertained and

informed. I hope you agree that this catalog is filled with audiobooks that make traveling

enjoyable—just press play for the ultimate summer getaway.

What Twenty Years of Excellence Sounds Like

Sincerely,

Mary Beth Roche

Vice President and Publisher
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GLOBAL WORDING
The Fascinating Story of 
the Evolution of English

C H A R L E S  H O D G S O N  

From the creator of the popular Podictionary podcast—an 
informative yet highly entertaining history of the English 
language on one convenient CD

n the same engaging style and humor that has attracted 4.5 

million downloads of the Podictionary podcast, GLOBAL WORDING

traces the development of our language using easily recognizable 

milestones such as Beowulf, William the Conqueror, Chaucer and 

Shakespeare. Rather than relying on scores of dates and boring facts,

Hodgson instead punctuates his story with anecdotes about why these

characters were so memorable, as well as interesting details on how we

know what we know and the conditions of life over the years as they

affected the growth of our language.

CHARLES HODGSON is the author of Carnal Knowledge—A Navel Gazer’s 

Dictionary of Anatomy, Etymology, and Trivia published by St. Martin’s Press.

He also writes, hosts and produces Podictionary—the podcast for word

lovers. Charles is an Electrical Engineer by training, an entrepreneur and mar-

keter by experience, and a word lover by habit. Since 2002 he has indulged his

love for words and their fascinating histories by dedicating all his working

time to this passion. As a result his podcast Podictionary has accumulated

hundreds of entertaining episodes that have attracted approximately 4.5

million downloads from faithful listeners. Writing for Podictionary, he has

amassed more than 160,000 words of text in addition to the 70,000 written

for Carnal Knowledge.

PRAISE FOR THE PODICTIONARY PODCAST: 
“The highest value per minute.”

—Steve Eley, Escape Pod 

“One of the coolest podcasts out there.”

—Dave Shepherd, The Word Nerds 

I

Macmillan Audio January

April Publication

LANGUAGE
Unabridged • 1 cd • 1 hour
ISBN-13: 978-1-4272-0330-4
$12.95/$14.95 CAN
ISBN-10: 1-4272-0330-X

AUDIO MARKETING
• National publicity campaign

• National advertising campaign,
including Atlantic Monthly,
AudioFile, Shelfawareness,
Scientific American and
sciam.com

• Online marketing and 
promotion including 
podictionary.com, which has
over 160,000 downloads per
month and 4.5 million to date

• A Macmillan Audio 
newsletter feature

TOM CRUISE
An Unauthorized Biography

A N D R E W  M O R T O N
The eye-opening true story of Tom Cruise from #1 New York Times
bestselling biographer Andrew Morton

n 2006, Forbes magazine ranked Tom Cruise as the most power-

ful celebrity in the world. With three Golden Globe awards, three

Academy Award nominations, and 27 films with an average box office

gross of nearly $100 million, People Magazine’s choice for the “Sexiest

Man Alive” in 1990 is unquestionably one of the biggest movie stars

of our time.

He has also become one of the most controversial, for his outspoken

championship of Scientology, for his criticism of Brooke Shields for turn-

ing to the “Nazi science” of psychiatry for help with postpartum depres-

sion, and for the time in 2005 when he jumped on Oprah Winfrey’s

couch proclaiming his love for Katie Holmes. But for all the headlines

and the rumors swirling around him, the real Tom Cruise has remained

surprisingly hidden—until now.

For two years, acclaimed investigative journalist Andrew Morton

has been uncovering the true story of Tom Cruise—from his days as

bullied “little Tommy Mapother,” to his early stardom, to his romances

and his increasingly public involvement in the world of Scientology.

With new sources and exclusive interviews, Morton brings us never-

heard revelations about the private, sometimes shocking world of 

Tom Cruise.

ANDREW MORTON is one of the world’s best-known biographers and a lead-

ing authority on modern celebrity. His groundbreaking biography Diana: Her

True Story was a #1 New York Times bestseller, as was Monica’s Story, an

authorized biography of Monica Lewinsky. The winner of numerous awards,

including Author of the Year, his other New York Times bestsellers include an

unauthorized biography of Madonna. He lives in London.

BIOGRAPHY
Abridged • 5 cds • 6 hours
ISBN-13: 978-1-4272-0409-7
$29.95/$34.95 CAN
ISBN-10: 1-4272-0409-8

AUDIO MARKETING
• National one-day laydown:

January 15, 2008

• Audio tie-in to the St. Martin’s
Press marketing campaign,
including:
• National broadcast publicity
• National radio publicity
• National print publicity
• Print advertising campaign
• Online advertising campaign

January Macmillan Audio
4

I

AVAILABLE NOW

January Publication
• Simultaneous release with the St. Martin’s Press hardcover edition:

ISBN-13: 978-0-312-35986-7 ISBN-10: 0-312-35986-1 
$25.95/$28.95 CAN

5
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April Macmillan Audio

SLEEPING ARRANGEMENTS

6

FICTION
COCKTAILS FOR THREE • Abridged • 4 cds • 5 hours 
ISBN-13: 978-1-4272-0474-5 ISBN-10: 1-4272-0474-8   $14.95/$17.25 CAN 

• Also available in print from St. Martin’s Press: ISBN-13: 978-0-312-34999-8
ISBN-10: 0-312-34999-8 $11.95/NCR

COCKTAILS FOR THREE
f you like Sophie Kinsella, you’ll love COCKTAILS FOR THREE. Madeleine

Wickham, whose Sophie Kinsella books are international bestsellers, has

written an irresistibly dishy and entertaining novel about three savvy

young women and the secrets they share over monthly drinks.

Each month, three staffers of The Londoner gather at a nearby lounge

for an evening of cocktails and gossip. One April evening, Maggie relishes

her last weeks of normalcy before the birth of her first child, while Rox-

anne breezes through between glamorous foreign assignments. But Can-

dice’s chance encounter with a girl from her past reveals secret depths in

the clean-scrubbed reporter, and the events that follow have permanent

repercussions for the trio.

With the graceful storytelling and dark humor that have made her books beloved international best-

sellers, Wickham introduces a trio of irrepressibly charming women whose adventures will keep listeners

riveted through the very last word.

PRAISE FOR COCKTAILS FOR THREE:
“Wickham serves up a healthy dose of good-natured witticisms mixed with biting retorts.”

—Publishers Weekly 

“Deliciously funny. . . witty and wicked.” —Kirkus Reviews 

“[Wickham] . . . provides a wickedly insightful look at the choices women make between 
career, children, and relationships.” —Booklist

I

Macmillan Audio July
7

MADELEINE WICKHAM is the author of several acclaimed

novels, including A Desirable Residence, Swimming Pool

Sunday, and Cocktails for Three. As Sophie Kinsella, she has

written a number of bestsellers including the Shopaholic

series and the recent hardcover Shopaholic & Baby.

The New York Times bestselling author of Cocktails for
Three and the author of the internationally bestselling
Sophie Kinsella novels delivers a fabulous story of two 
families united by secrets and surprises

hloe needs a holiday. She’s sick of making wedding dresses, her 

partner Philip has troubles at work, and the whole family wants a break.

Her wealthy friend Gerard has offered the loan of his luxury villa in Spain—

perfect. Hugh is not a happy man. His wife Amanda seems more interested

in her new kitchen than in him, and he works so hard to pay for it, he barely

has time for his children. Maybe he’ll have a chance to bond with them on

holiday. His old friend Gerard has lent them a luxury villa in Spain—

perfect. Both families arrive at the villa and get a shock—Gerard has dou-

ble-booked. An uneasy week of sharing begins, and tensions soon mount in

the soaring heat. But there’s a secret history between the families—and as

tempers fray, an old passion begins to resurface. . . . Following the incredible success of the New York Times

bestseller, The Gatecrasher, SLEEPING ARRANGEMENTS is sure to cement Wickham as one of the most popular

names in women’s fiction today.

PRAISE FOR NEW YORK TIMES BESTSELLER THE GATECRASHER: 
“Wickham creates memorable characters who are as unpredictable and multifaceted as they are
stylish. Jolly fun.” —Publishers Weekly

“Wickham has a shrewdly malicious touch with her characters.” —The Atlantic Monthly

MADELEINE WICKHAM

Value
Priced 

at 
$14.95

FICTION
SLEEPING ARRANGEMENTS 
Unabridged • 6 cds • 7 hours 
ISBN-13: 978-1-4272-0439-4  
$29.95/$34.95 CAN
ISBN-10: 1-4272-0439-X

AUDIO MARKETING 
FOR BOTH PROGRAMS:
• Print advertising including

BookPage with contest/giveaway

• Girls Gone Audio promotion

• Online advertising at fashion,
women’s and shopping blogs

• National print and radio 
publicity campaign

• A Hear It First selection
(Sleeping Arrangements)

• A Macmillan Audio 
newsletter feature

• Audio tie-in to the St. Martin’s
Press hardcover marketing 
campaign, including:
• National print publicity
• National print advertising 

campaign
• Online promotion

C

July Publication
• Simultaneous release with the St. Martin’s Press hardcover edition:

ISBN-13: 978-0-312-38342-8 ISBN-10: 0-312-38342-8 $23.95/NCR  
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FICTION
Unabridged • 10 cds • 12.5 hours
ISBN-13: 978-1-4272-0427-1
$39.95/$46.50 CAN
ISBN-10: 1-4272-0427-6

AUDIO MARKETING
• National one-day laydown: 

May 6, 2008

• Print advertising including
BookPage

• Bonus author interview 
included on program

• E-mail marketing campaign 
with audio clips

• Audio promotion on newt.org,
which gets over 40,000 
visitors a month

• Audio tie-in to the St. Martin’s
Press hardcover marketing 
campaign, including:
• National author tour
• National broadcast publicity
• National radio publicity
• National print publicity
• National radio advertising  

campaign
• National print advertising

campaign 

DAYS OF INFAMY
NEWT GINGRICH AND WILLIAM R. FORSTCHEN

Read by  Wil l iam Dufr is  

New York Times Bestselling authors Newt Gingrich and 
William R. Forstchen return with the second novel in their 
action-packed World War II historical series

earl Harbor is in utter chaos after the unexpected third strike by

Imperial Japanese Naval Air Forces, ordered into the attack by Admiral

Yamamoto. A victory has been achieved, but is it total victory?

Yamamoto is horrified to discover that the Foreign Ministry office of his

government has utterly failed in their promise to insure that a proper

declaration of war be delivered to America prior to the opening of hos-

tilities. As someone who has spent years in America, Yamamoto perhaps

more than any other military man serving “His Imperial Majesty” knows

that America’s response, rather than one that might have led eventually

to a negotiated settlement, will be instead a bitter push for total war.

Japan’s only hope for victory now is to pursue a ruthless and total

assault on the remaining American assets in the Pacific region, to ham-

mer “the slumbering giant” into a willingness to negotiate. But Admiral

Halsey is en route to Pearl Harbor for his counterstrike. . . . And so begins

the next installment of this amazing series.

Filled with historical figures—F.D.R., Admiral Halsey, General

MacArthur, and a host of well-realized and developed fictional charac-

ters, Gingrich and Forstchen have once again established themselves as

master craftsmen. A compelling, meticulously-researched saga, DAYS OF

INFAMY continues the dramatic Pacific War series that began with the

New York Times bestselling Pearl Harbor.

NEWT GINGRICH, former Speaker of the House, is the author of several best-

selling books, including Pearl Harbor and Gettysburg (both with William R.

Forschten). He is a member of the Defense Policy Board and co-chair of the UN

Task Force, is the longest-serving teacher of the Joint War Fighting course for

Major Generals, and served in Congress for twenty years. He is also the founder

of the Center for Health Transformation. WILLIAM R. FORSTCHEN, Ph.D., is a 

Faculty Fellow at Montreat College and is the author of more than 40 books.

P

Macmillan Audio January

May Publication
• Simultaneous release with St. Martin’s Press hardcover edition: 

ISBN-13: 978-0-312-36351-2 ISBN-10: 0-312-36351-6   
$26.95/$31.25 CAN

May Macmillan Audio

GOD EMPEROR OF DUNE
F R A N K  H E R B E R T

Read by Simon Vance, Scott Brick and others  

The fourth installment in Frank Herbert’s classic sci-fi series

ore than three thousand years have passed since the first events

recorded in Dune. Only one link survives with those tumultuous times:

the grotesque figure of Leto Atreides, son of the prophet Paul Muad’Dib,

and now the virtually immortal God Emperor of Dune. He alone under-

stands the future, and he knows with a terrible certainty that the evolu-

tion of his race is at an end unless he can breed new qualities into his

species. But to achieve his final victory, Leto Atreides must also bring

about his own downfall . . . .

FRANK HERBERT was born in Tacoma, Washington, and educated at the Univer-

sity of Washington, Seattle. He worked a wide variety of jobs—including TV

cameraman, radio commentator, oyster diver, jungle survival instructor, lay

analyst, creative writing teacher, reporter and editor of several West Coast

newspapers—before becoming a full-time writer.

PRAISE FOR THE DUNE AUDIOBOOK—THE FIRST 
INSTALLMENT IN THE NEW MULTI-CAST RECORDINGS 

OF THE SIX ORIGINAL DUNE NOVELS: 
“How does Herbert’s text come off when read aloud?
Superbly!. . .The listener falls under the mellow sway of these 
talented voices. The production values here are top-notch.
The sound is crystalline. . . But perhaps the most impressive
thing about this production is the way all the neologisms and
foreign terms sound so natural and flow so easily—and consis-
tently—off the tongues of the performers.” —SciFi Weekly 

PRAISE FOR THE DUNE SERIES:
“One of the monuments of modern science fiction.”

—Chicago Tribune on Dune

“Brilliant. . . It is all that Dune was and maybe a little more.”
—Galaxy Magazine

8

SCIENCE FICTION
Unabridged • 14 cds • 17 hours
ISBN-13: 978-1-4272-0315-1
$49.95/$57.95 CAN
ISBN-10: 1-4272-0315-6

AUDIO MARKETING
• National print advertising in

Locus and Scientific American

• Bonus interview with members
of the cast 

• Online marketing campaign,
including duneaudio.com and
e-mail marketing campaign

• Outreach and features on
Dune fan sites, which reach
more than 100,000 visitors 
per month

• A Macmillan Audio 
newsletter feature

• Library marketing campaign

M

May Publication
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illions of listeners have

been flat-out astonished, pro-

foundly moved, and mas-

sively entertained by the

writing of Augusten Bur-

roughs. Now, with A WOLF AT

THE TABLE—his first full-

length memoir in five years—

Augusten returns to his

literary roots as one of the

most famous memoirists of

our time, yet he makes a

quantum leap forward into

untapped emotional terrain:

the radical pendulum swing between love and hate, the unspeakably

terrifying relationship between father and son. A WOLF AT THE TABLE is

the story of Augusten’s relationship with his father, John Robison, Sr., a

man only briefly touched upon in Running With Scissors. Told with

shocking honesty and penetrating insight, A WOLF AT THE TABLE is more

than the companion volume to Running with Scissors—it’s a story of

stunning psychological cruelty and the redemptive power of hope.

A WOLF AT THE TABLE
A Memoir of my Father

Read by the Author

M
MEMOIR
Unabridged • 6 cds • 7 hours
ISBN-13: 978-1-4272-0425-X
$29.95/$34.95 CAN
ISBN-10: 1-4272-0425-X

AUDIO MARKETING
• National one-day laydown: 

April 29, 2008

• Bonus video feature on 
program and to be used
in online promotions

• Advance listening copies

• Print advertising in alternative
weeklies such as The Boston
Phoenix, The Village Voice
and The Stranger

• Online advertising including
gawker.com and gothamist.com 

• Promotion with iTunes

• Author Web site & blog:
www.augusten.com, complete
with photos, chapter 
excerpts, q&a, short stories
and much more

• A Macmillan Audio 
newsletter feature

• Audio tie-in to the St. Martin’s
Press hardcover marketing
campaign, including:
• National 10-city author tour
• National broadcast publicity
• National radio publicity
• National print publicity
• National print advertising  

campaign
• Book Sense campaign
• Reservation boards and

shelftalkers available
• Online promotion

May Publication
• Simultaneous release with the St. Martin’s Press hardcover edition:

ISBN-13: 978-0-312-34202-9 ISBN-10: 0-312-34202-0   $24.95/$28.95 CAN

11
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AUGUSTEN BURROUGHS

AUGUSTEN BURROUGHS is the New York Times

bestselling author of Possible Side Effects,

Magical Thinking, Dry, Running with Scissors,

and Sellevision. He lives in New York City and

Amherst, Massachusetts.
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ALSO AVAILABLE ON AUDIO READ BY THE AUTHOR

RUNNING WITH SCISSORS
Abridged • 4 cds • 5 hours
ISBN-13: 978-1-59397-942-3
$14.95/$19.95 CAN
ISBN-10: 1-59397-942-8

Unabridged • 7 cds • 9 hours
ISBN-13: 978-1-4272-0071-6
$29.95/$39.95 CAN
ISBN-10: 1-4272-0071-8

“Nostalgia, entertainment and
humor are possible side effects of
listening to this audiobook. . . Light
and endearing with the occasional
somber thought, this audiobook
takes hold of listeners from the
beginning and carries them through
adventures and mishaps that prove
worth the trip.” —Publishers Weekly

on Possible Side Effects

POSSIBLE SIDE EFFECTS
Unabridged • 8 cds • 10 hours
ISBN-13: 978-1-59397-892-1
$29.95/$39.95 CAN
ISBN-10: 1-59397-892-8

DRY: A MEMOIR
Unabridged • 7 cds • 9 hours
ISBN-13: 978-1-55927-901-7
$29.95/$39.95 CAN
ISBN-10: 1-55927-901-X

MAGICAL THINKING
Abridged • 3 cds • 3.5 hours
ISBN-13: 978-1-59397-420-6
$19.95/$28.95 CAN
ISBN-10: 1-59397-420-5 

Unabridged • 7 cds • 9 hours
ISBN-13: 978-1-59397-421-3
$29.95/$42.95 CAN
ISBN-10: 1-59397-421-3 

“[Burroughs’s] performance blends self-deprecating black humor with wise-cracking confi-
dence. His natural (or hard-learned) wit and charm keep the listener rooting for his success.”

—AudioFile on Dry

“A flawless audio adaptation of his alternately riotous and 
heartbreaking memoir.” —Publishers Weekly on Running with Scissors

SELLEVISION
Unabridged • 6 cds • 7 hours
ISBN-13: 978-1-59397-852-5
$29.95/$36.95 CAN
ISBN-10: 1-59397-852-9

10
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FICTION
Abridged • 4 cds • 5 hours
ISBN-13: 978-1-4272-0421-9
$24.95/$28.95 CAN
ISBN-10: 1-4272-0421-7

AUDIO MARKETING
• National one-day laydown: 

May 13, 2008

• CDs in advance reader’s 
editions

• National print and radio 
publicity campaign

• Online promotion including 
e-cards with audio clips

• Online advertising at fashion,
women’s and shopping blogs

• Print advertising including
BookPage with contest/
giveaway

• Girls Gone Audio promotion

• Author Web site:
emilygiffin.com

• Author MySpace page:
myspace.com/emilygiffin

• A Macmillan Audio newsletter
feature

• Audio tie-in to the St. Martin’s
Press hardcover marketing 
campaign, including:
• National author tour
• National print publicity
• National print advertising

campaign
• Reading group guide available

on ReadingGroupGold.com 

E

Macmillan Audio May

May Publication
• Simultaneous release with the St. Martins Press hardcover edition:

ISBN-13: 978-0-312-34867-0 ISBN-10: 0-312-34867-3  
$24.95/$28.95

LOVE THE ONE YOU’RE WITH
E M I L Y  G I F F I N  

From the blockbuster bestselling author of Something Borrowed,
Something Blue and Baby Proof comes an emotionally-charged
audiobook about a chance encounter that forces a woman to
question her decisions, her marriage and herself

llen's relationship to Andy doesn't just seem perfect on the surface,

it really is perfect. She loves his family, and everything about him, includ-

ing that he brings out the best in her. That is, until Ellen unexpectedly

runs into Leo. The one who got away. The one who brought out the worst

in her. The one she can't forget. This is the story about why we chose to

love the ones we love, and why we just can't forget the ones who aren't

right for us.

Emily Giffin brings both humor and heart to her novels and has an

uncanny ability to tap into the things women are really thinking and

feeling. With LOVE THE ONE YOU’RE WITH, she proves, once again, why

she is the fastest rising star of women's fiction writing today.

EMILY GIFFIN is the New York Times bestselling author of Something Borrowed,

Something Blue and Baby Proof. She lives in Atlanta with her husband, two

young sons and newborn daughter.

RAVE REVIEWS FOR BABY PROOF:
“[A] wry twist on the classic relationship deal-breaker.”

—The New York Times 

“When it comes to writing stories that resonate with real women,
bestselling author Emily Giffin has hit her stride. [Baby Proof]
examines the great lengths people go for each other, and is filled
with great female characters.” —San Francisco Chronicle 

EASY COMPANY SOLDIER
The Endless Combat of a Sergeant from
World War II’s “Band of Brothers”

SGT. DON MALARKEY WITH BOB WELCH

The harrowing memoir of a “Band of Brothers” soldier who 
spent more consecutive days in combat than any other member 
of WWII’s Easy Company

gt. Don Malarkey takes us not only into the battles fought from

Normandy to Germany, but into the heart and mind of a soldier who

beat the odds to become an elite paratrooper, and lost his best friend

during the nightmarish engagement at Bastogne.

Drafted in 1942, Malarkey arrived at Taccoa Camp in Georgia where

he earned his Eagle Wings. In 1943, he was sent to England to provide

ground cover for the largest amphibious military attack in history:

Operation Overlord. In the darkness of D-Day morning, Malarkey 

parachuted into France and, within days, was awarded a Bronze Star for

his heroism in battle. He fought for 23 days in Normandy, nearly 80 in

Holland, 39 in Bastogne; and nearly 30 more in and near Haguenau,

France and the Ruhr pocket in Germany.

This is his dramatic tale of those bloody days fighting his way from

the shores of France to the heartland of Germany, and the epic story of

how an adventurous kid from Oregon became a leader of men.

DON MALARKEY was born in 1921, and grew up in Astoria, Oregon. After try-

ing to enlist in several branches of the service, he was drafted in 1942 and

spent more consecutive days in combat than any other member of “E Com-

pany,” 506th Regiment, 101st Airborne—the most recognized fighting unit in

American history. Today he lives in Oregon.

BOB WELCH is a nationally recognized author and journalist whose book

about the first World War II nurse to die after the landings at Normandy,

American Nightingale, was featured on ABC’s “Good Morning America,” and

was an Oregon Book Award finalist. He lives in Oregon.

S

May Publication
• Simultaneous release with the St. Martin’s Press hardcover edition:

ISBN-13: 978-0-312-37849-3 ISBN-10: 0-312-37849-1
$24.95/$28.95 CAN

May Macmillan Audio
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HISTORY
Unabridged • 6 cds • 7 hours
ISBN-13: 978-1-4272-0450-9
$29.95/$34.95 CAN
ISBN-10: 1-4272-0450-0

AUDIO MARKETING
• Bonus interview with the author

• National print advertising in
Bookpage, AudioFile, and 
military publications such 
as Army Times

• National publicity campaign

• Online promotion at military.com
and aarp.com

• Audio tie-in to the St. Martin’s
Press hardcover marketing 
campaign, including:
• National radio publicity
• National print advertising 

campaign
• Advance reader’s editions
• Online promotion



QUIVER
P E T E R  L E O N A R D

QUIVER is the razor sharp debut from one of the most riveting new
voices in crime fiction today—a superbly crafted thriller from the
son of the grandmaster of mysteries

ate McCall’s husband is killed by her teenage son, Luke, in a tragic

bow hunting accident. That incident sets into motion a series of events,

culminating in a dramatic, life and death confrontation with a gang of

killers. Included in the gang is Kate’s first love—an ex-con who himself is

struggling to persuade his former “colleagues” that he really did lose the

heist money.

Peter Leonard displays remarkable maturity for a first-time novelist

in both the language of his protagonists and plotting the story—the

twists and turns of a love affair, an unrequited crush and a kidnap-

ping/extortion plot complement a tightly-drawn, intimate cast of mem-

orably quick and dim-witted characters all set around the Leonard

family’s home turf of Detroit. QUIVER marks the entry of a powerful new

voice in crime fiction—and a masterful and powerful debut.

PETER LEONARD lives in Birmingham, Michigan with his wife and four 

children. He is a partner in the ad agency of Leonard, Mayer & Tocco, Inc.

May Macmillan Audio

K

FICTION
Unabridged • 6 cds • 7.5 hours
ISBN-13: 978-1-4272-0475-2
$29.95/$34.95 CAN
ISBN-10: 1-4272-0475-6

AUDIO MARKETING
• Bonus CDs in advance 

reader’s editions

• Online dvertising including
nytimes.com and salon.com

• A Hear It First selection

• Bonus author interview
included on program

• A Macmillan Audio 
newsletter feature

• Audio tie-in to the Minotaur
hardcover marketing 
campaign, including:
• Author tour
• National print advertising 

campaign
• National print publicity
• Minotaur galley box mailing
• Online promotion
• Library marketing campaign
• Author Web site: 

peterleonardbooks.com
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May Publication
• Simultaneous release with the Minotaur hardcover edition: 

ISBN-13: 978-0-312-37902-5 ISBN-10: 0-312-37902-1
$23.95/$27.95 CAN

BIOGRAPHY
Abridged • 5 cds • 6 hours
ISBN-13: 978-1-4272-0415-8
$29.95/$34.95 CAN
ISBN-10: 1-4272-0415-2

AUDIO MARKETING
• National one-day laydown: 

May 13, 2008

• Bonus interview with the
author

• Media coverage of audio 
from recording session

• Online advertising and 
promotion featuring 
celebrity gossip sites

• Author MySpace page:
myspace.com/williamshatner

• National print advertising
including AudioFile and
Bookpage

• Audio tie-in to the 
St. Martin’s Press hardcover 
marketing campaign, 
including:
• National author tour
• National broadcast publicity
• National radio publicity
• National print publicity

Macmillan Audio May

May Publication
• Simultaneous release with the St. Martin’s Press hardcover edition: 

ISBN-13: 978-0-312-37265-1   ISBN-10: 0-312-37265-5
$25.95/$29.95 CAN

UP TILL NOW: The Autobiography
W I L L I A M  S H A T N E R

Read by the Author

The riotous, self-deprecating story of William Shatner’s life, by
the man himself, and the ultimate listen for fans of Star Trek,
Boston Legal, and the “Priceline Negotiator”

his is the story of William Shatner’s half-century career and private

life. The audio will take readers from the streets of Montreal to regional

theatre, where Shatner was once called upon to replace Christopher Plum-

mer as Henry V— in a role he had never rehearsed, with actors he had

never met. It will describe his early TV work and movies, among them

Roger Corman’s The Intruder, a movie about racism filmed in the south in

1961; Kingdom of the Spiders, in which he costarred with 30,000 tarantu-

las; and Incubus, the only film ever made in the language of Esperanto.

It will include his private life, including the complete story of the

drowning death of his third wife. It will include stories from three other

series, T.J. Hooker, Rescue 911—which saved more than 240 lives—and

Boston Legal, as well as his work on Third Rock from the Sun, for which

he won his first Emmy for playing “the Big Giant Head.”

And of course, it will include the story of Star Trek; how it came

about and how it affected him—and fans—concluding with the story of

a taxi driver who told Shatner he’d been a prisoner in Vietnam and that

pretending they were the Star Trek crew kept him and his fellow inmates

sane. And yes, it will include his singing and commercials and quiz show

hosting and award show hosting and the greatest practical joke ever

played, Invasion, Iowa, not to mention the story about Shatner being

invited into a cage with Koko the Gorilla—who wanted to take him back

to her bedcage.

After almost 60 years, William Shatner has become one of our most

beloved entertainers. And as evidenced by Comedy Central’s roast, “The

Shat Hits the Fan,” Shatner gets the joke. For the first time, William 

Shatner shares with listeners the remarkable, full story of his life.
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THE STORY OF A MARRIAGE
A N D R E W  S E A N  G R E E R

From the bestselling author of The Confessions of Max Tivoli, a love
story full of secrets and astonishments set in fifties San Francisco

e think we know the ones we love.” So Pearlie Cook begins her 

indirect and devastating exploration of the mystery at the heart of every

relationship: how we can ever truly know another person.

It is 1953 and Pearlie, a dutiful young housewife, finds herself 

living in the Sunset District in San Francisco, caring not only for her hus-

band’s fragile health but also for her son, who is afflicted with polio.

Then, one Saturday morning, a stranger appears on her doorstep, and

everything changes. All the certainties by which Pearlie has lived and

tried to protect her family are thrown into doubt. Does she know her

husband at all? And what does the stranger want in return for his offer

of a hundred thousand dollars? For six months in 1953 young Pearlie

Cook struggles to understand the world around her, and most especially

her husband, Holland.

Pearlie’s story is a meditation not only on love but also on the effects

of war, with one war recently over and another coming to a close. Set in a

climate of fear and repression–political, sexual, and racial–THE STORY OF

A MARRIAGE portrays three people trapped by the confines of their era,

and the desperate measures they are prepared to take to escape it.

Lyrical and surprising, THE STORY OF A MARRIAGE looks back at a period

that we tend to misremember as one of innocence and simplicity.

ANDREW SEAN GREER is the bestselling author of The Confessions of Max Tivoli,

the story collection How It Was for Me, and the novel The Path of Minor 

Planets. He lives in San Francisco, California.

PRAISE FOR ANDREW SEAN GREER:
“Andrew Sean Greer is a devastating new writer.”

—Michael Cunningham, author of The Hours 

“[Greer] has an eerie maturity not often found in young 
novelists. His prose, incantatory but not overheated, idles 
along with a top-hatted, almost courtly elegance.”

—David Kipen, San Francisco Chronicle

W

Macmillan Audio May
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FICTION
Unabridged • 6 cds • 7 hours
ISBN-13: 978-1-4272-0462-2
$29.95/$34.95 CAN
ISBN-10: 1-4272-0462-4

AUDIO MARKETING
• Bonus video feature included 

on program

• Print advertising in 
alternative weeklies including
Bay Guardian, The Village 
Voice, and The Stranger

• A Hear It First selection

• A Macmillan Audio newsletter
feature

• Audio tie-in to the Farrar,
Straus and Giroux hardcover
marketing campaign, including:
• Author tour
• National publicity
• National advertising
• Web marketing campaign
• Library marketing campaign
• Reading group guide
• Advance reader’s edition
• andrewseangreer.com

“

May Publication
• Simultaneous release with the Farrar, Straus and Giroux hardcover:

ISBN-13: 978-0-374-10866-3 ISBN-10: 0-374-10866-8
$22.00/$25.50 CAN  

GREAT PROGRAMS 
AT A GREAT VALUE
LOVERS & PLAYERS
J A C K I E  C O L L I N S
Read by Sydney Tami ia  Poit ier, Jack Scalia and Scott Sowe rs

In her most scandalously titillating novel yet, internationally renowned

author Jackie Collins once again takes her readers behind the scenes and

into the bedrooms of the glamorous world of superstardom, where nar-

cissism is a virtue, and fidelity means not sleeping with anyone less

attractive than your spouse.

“The use of four narrators adds energy, interest and spice to
Collins's tale of the glamorous and tawdry lives of the rich and
beautiful.” —Publishers Weekly

AUSTENLAND
S H A N N O N  H A L E
Read by  Kather ine Ke l lg ren 

Jane is a young New York woman who can never seem to find the right

man—perhaps because of her secret obsession with Mr. Darcy, as played

by Colin Firth in the BBC adaptation of Pride and Predjudice. When a

wealthy relative bequeaths her a trip to an English resort catering 

to Austen-obsessed women, however, Jane’s fantasies of meeting the

perfect Regency-era gentleman suddenly become more real than she

ever could have imagined.

May Macmillan Audio

Priced 
at 

$14.95

FICTION 
Abridged • 4 cds • 5 hours
ISBN-13: 978-1-4272-0480-6
$14.95/$17.25 CAN
ISBN-10: 1-4272-0480-2

FICTION 
Unabridged • 5 cds • 6.5 hours
ISBN-13: 978-1-4272-0483-7
$14.95/$17.25 CAN
ISBN-10: 1-4272-0483-7

AUDIO MARKETING FOR BOTH PROGRAMS:
• Print advertising including BookPage with contest/giveaway

• Girls Gone Audio promotion

• National print and radio publicity campaign

• Online advertising at fashion, women’s and shopping blogs

• Online promotion
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FICTION
Unabridged • 7 cds • 9 hours
ISBN-13: 978-1-4272-0423-3
$29.95/$34.95 CAN
ISBN-10: 1-4272-0423-3

AUDIO MARKETING
• Bonus CDs included in 

advance reader’s editon

• Print advertising including
BookPage with contest/
giveaway

• Girls Gone Audio promotion

• National print and radio 
publicity campaign

• Online advertising at fashion,
women’s and shopping blogs

• Online promotion including
audio excerpts on myspace.com/
shoeaddictsanonymous, 
bethharbison.com and
shoeaddictsanonymous.com

• A Macmillan Audio 
newsletter feature

• Audio tie-in to the St. Martin’s
Press hardcover marketing
campaign, including:
• National print publicity
• National print advertising  

campaign 
• Online promotion

SECRETS OF A 
SHOE ADDICT
B E T H  H A R B I S O N

From the bestselling author of Shoe Addicts Anonymous comes 
a sexy and hilarious novel about three women who must save 
themselves from financial destitution, emotional blackmail, 
marital ruin, and really, really awful blind dates

oreen Murphy hadn’t meant to hire a male prostitute in Las Vegas.

It was all just a big, stupid, expensive misunderstanding. Abbey Walsh

never intended anyone to find out about the fact that she’s being

blackmailed. As a minister’s wife, her sordid past was supposed to be a

secret. Tiffany Vanderslice Dreyer never dreamed that she’d find herself

up to her eyeballs in credit card debt from one mad moment of a shop-

ping spree. She’s an upstanding wife and mother with the perfect mar-

riage. . . right? SECRETS OF A SHOE ADDICT is the story of three women

who bond together when they find themselves in more than one kind

of trouble. It’s the story of how sometimes you hide a secret side that

can get you in—and out—of dire straits. It’s about romance, friendship,

kids, revenge, affairs, and most of all a love of all the well-heeled things

in life.

BETH HARBISON is the bestselling author of Shoe Addicts Anonymous. She

lives with her husband and two children near Washington, DC, where she

enjoys a large collection of impractical shoes and purses, and a small group

of friends who are always there to help save her from the occasional Really

Bad Decision.

RAVE REVIEWS FOR SHOE ADDICTS ANONYMOUS: 
“Kick off your Keds (unless you’re driving) and meet a motley
group of D.C. women who bond over designer shoes. It’s chick lit
with heart and sole.” —People Magazine 

“I was hooked from the first page and read it in one sitting—
I couldn’t put it down...Shoe Addicts Anonymous was a pleasure
from start to finish.” —Marian Keyes, bestselling author of 

Anybody Out There? 

L

June Publication
• Simultaneous release with the St. Martin’s Press hardcover edition:

ISBN-13: 978-0-312-34826-7    ISBN-10: 0-312-34826-6
$22.95/$26.50 CAN

I WILL NOT BE BROKEN 
Five Steps to Overcoming a Life Crisis

J E R R Y  W H I T E

A guide to recreating a happy and fulfilling life after catastrophe
strikes that Bob and Lee Woodruff call “a road map for the 
individual and their family to re-enter the land of the living”

ragedy happens to everyone. Whether it’s the loss of a loved one,

a painful divorce, or a serious injury, we must all face personal catastro-

phe—unavoidable moments that divides our lives into “before” and

“after.” These events take a heavy toll on everyone, but there are those

who have muscled their way through tough times and emerged

stronger and wiser. Author Jerry White is one such example. In 1984, he

lost his leg in a tragic accident. He has personally endured the pain of

loss and the challenge of rebuilding. Through the organization he

founded, White has interviewed thousands of victims of tragedy. Sharing

what he’s learned, White outlines an effective five-step program for turn-

ing tragedy into triumph: Face Facts, Choose Life, Reach Out, Get Moving

and Give Back.

In their own words, his fellow survivors share their stories—a group

that includes the well-known like Lance Armstrong, Elie Wiesel, and the

late Princess Diana, but also everyday people. With compassion, White

takes listeners through the process of not only enduring tragedy and vic-

timhood, but going on to thrive.

“Jerry White has written an amazingly poignant book.”
–Bob and Lee Woodruff, authors of In an Instant

“We can choose happiness, even after the worst of times. Jerry
White offers an excellent guide to navigating and overcoming
the traumas we face in our lives.” —Deepak Chopra

JERRY WHITE is a global activist who has dedicated his life to helping victims

of violent conflict. He has become a recognized leader of the historic Interna-

tional Campaign to Ban Landmines, co-recipient of the 1997 Nobel Prize for

Peace; and a cofounder of the Survivor Corps.

T

May Publication
• Simultaneous release with the St. Martin’s Press hardcover edition:

ISBN-13: 978-0-312-36895-1   ISBN-10: 0-312-36895-X
$22.95/$26.50 CAN
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SELF-HELP
Unabridged • 5 cds • 6.5 hours
ISBN-13: 978-1-4272-0470-7
$29.95/$34.95 CAN
ISBN-10: 1-4272-0470-5

AUDIO MARKETING
• Bonus interview with the author

• E-card with audio clips

• Online advertising including
beliefnet.com

• A Macmillan Audio 
newsletter feature

• Audio tie-in to the St. Martin’s
Press hardcover marketing 
campaign, including:
• National author tour
• National broadcast publicity
• National radio publicity
• National print publicity
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FICTION
Abridged • 6 cds • 7 hours
ISBN-13: 978-1-4272-0456-1
$29.95/$34.95 CAN
ISBN-10: 1-4272-0456-X

AUDIO MARKETING
• Online advertising including

foxnews.com, nytimes.com,
google adwords

• Online promotion including
giveaways with Iraq War
Veterans forums and groups

• A Backstories podcast 
feature

• A Macmillan Audio 
newsletter feature

• Audio tie-in to the St. Martin’s
Press hardcover marketing
campaign, including:
• National broadcast publicity
• National radio publicity
• National print publicity
• National print advertising 

campaign

WARRIOR KING
The Triumph and Betrayal 
of an American Soldier

NATHAN SASSAMAN WITH JOE LAYDEN

The startling and controversial memoir of combat and betrayal, by one
of the most prominent members of the U.S. fighting forces in Iraq

West Point graduate, a former star quarterback who carried Army

to its first bowl victory, and a courageous warrior who had proven himself

on the battlefield time and again, Lt. Col. Nathan Sassaman was one of

the most celebrated officers in the United States military. Commanding

over 800 soldiers in the heart of the insurgency-ravaged Sunni Triangle

in Iraq, his unit’s job was to seek out and eliminate terrorists and loyal-

ists to Saddam Hussein, while simultaneously rebuilding the region’s

infrastructure and introducing democratic processes to a broken peo-

ple. Sassaman’s tactics were highly aggressive, his methods innovative,

and his success in Iraq nearly unparalleled.

Yet Sassaman will always be known for a fateful decision to cover

up the alleged drowning of an Iraqi by his men, in which they forced two

detainees to jump into the Tigris River. Sassaman’s decision led to the

downfall of his impressive career and sent shockwaves through the

American military. WARRIOR KING is the explosive memoir of one of 

the most deeply involved members of the U.S. military in Iraq. This is the

first audiobook to take readers from the overnight brutality of combat

to the daunting daytime humanitarian tasks of rebuilding Iraq to the

upper echelons of the Pentagon to show how and why the war has gone 

horribly wrong.

NATHAN SASSAMAN graduated from West Point in 1985. In August 2003,

when his patrol came under attack, Sassaman braved machine-gun and R.P.G.

fire to drag one of his wounded soldiers from his vehicle and chased down the

insurgents, killing or capturing all of them, earning himself a Bronze Star for

valor in Iraq. He commanded the 1st Battalion, 8th Infantry Regiment in Iraq

from ’03 to ’04. He lives in Colorado. JOE LAYDEN is a New York Times best-

selling author and award-winning journalist whose work has been honored

by the New York Newspaper Publishers Association and the national Associ-

ated Press Sports Editors. He lives in Saratoga, NY.

Macmillan Audio January

June Publication
• Simultaneous release with the St. Martin’s Press hardcover edition:

ISBN-13: 978-0-312-37712-0 ISBN-10: 0-312-37712-6 
$25.95/$28.95 CAN
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BUSINESS
Abridged • 4 cds • 5 hours
ISBN-13: 978-1-4272-0453-0
$24.95/$28.95 CAN
ISBN-10: 1-4272-0453-5

AUDIO MARKETING
• A Macmillan Audio newsletter

feature

• Audio tie-in to the St. Martin’s
Press hardcover marketing 
campaign, including:
• National print publicity

June Macmillan Audio

MAKING YOUR POINT
D A V I D  B A R T L E T T

The secrets of sharper, better, and more influential speaking and
writing from a leading strategic communications expert

e all need to speak, write and communicate more effectively. Dave

Bartlett shares his decades of experience as a strategic communications

consultant in an accessible, easy-to-apply guide to help anybody—

students, business people, public speakers, or politicians—improve

their speaking and presenting skills. The tricks are as old as Aristotle and

as new as The Daily Show: know how to appeal to each specific audience

through research and thoughtful planning, and then use appropriate

content and style. Bartlett’s advice is common sense backed by dozens

of real-world examples.

Learn:

• How to devise a simple strategic goal 

for every interview, meeting, or speech

• How to give your audience your message, but in 

the way to which they will be the most receptive  

• How to make messages positive, concrete,

and empathetic

• How to use blogs, podcasts and YouTube to 

promote your message

• How to reach your audience one person at a time

DAVID BARTLETT is an expert in strategic communications and crisis manage-

ment. He is one of the country’s most sought-after communications 

strategists and executive coaches. He is a former president of the Radio-TV

News Directors Association.

W

June Publication
• Simultaneous release with St. Martin’s Press hardcover edition: 

ISBN-13: 978-0-312-37896-7 ISBN-10: 0-312-37896-3 
$24.95/$28.95 CAN
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The number one blockbuster bestselling phenomenon 
continues in the fourteenth Stephanie Plum adventure

June Publication

• Simultaneous release with the St. Martin’s Press hardcover edition: 
ISBN-13: 978-0-312-34951-6 ISBN-10: 0-312-34951-3
$27.95/$32.50 CAN 

Summer 2008. 
I t’s Stephanie Plum Time. 
Be there .

Read by Lore le i  K ing

FICTION
Abridged • 3 cds • 4 hours
ISBN-13: 978-1-4272-0419-6
$19.95/$22.95 CAN
ISBN-10: 1-4272-0419-5

Unabridged • 7 cds • 7.5 hours
ISBN-13: 978-1-4272-0417-2
$34.95/$40.50 CAN
ISBN-10: 1-4272-0417-9

AUDIO MARKETING
• National one-day laydown:

June 17, 2008

• National publicity campaign 

• National print advertising for
audio including The New York
Times, Bookpage, AudioFile
and more

• National radio giveaway 
promotions

• Promotion on iTunes

• Online promotion including
audio clips in all online 
advertising

• Bonus author interview 
included on program

• Audio tie-in to the St. Martin’s
Press hardcover marketing 
campaign, including:
• National author tour
• National broadcast publicity
• National radio publicity
• National print publicity
• National print advertising 

campaign
• Online advertising 
• Author Web site:

evanovich.com

FEARLESS 14

PRAISE FOR JANET EVANOVICH AND 
HER STEPHANIE PLUM SERIES:

“Stephanie Plum is a bounty hunter with a great sense of humor
that balances out her attitude and worse luck. . . like Dorothy
Parker with a lousy job and a Jersey accent.” —Time 

“Evanovich’s series is as addictive as Fritos. . . Evanovich serves up
consistently craveable goodies.” —People

PRAISE FOR LORELEI KING:
“Actress Lorelei King gives each character a distinct—and 

hilarious—voice.” —People on Eleven on Top

“Lorelei King once again displays her impeccable versatility as 
she portrays a dozen characters, not only sexy, savvy 30-year-old
Plum, but also Plum’s two loves—mysterious Ranger and 
tough Vice cop Joe Morelli.” —AudioFile on Twelve Sharp, 
Winner of the Earphones award for truly exceptional presentations

23
Macmillan Audio June

JANET EVANOVICH is the #1 bestselling author of the Stephanie Plum novels, including Lean Mean

Thirteen. She lives in New Hampshire and Florida.

LORELEI KING’s many screen credits include Notting Hill, House of Mirth and Cold Feet among 

others. She is a multi-award-winning radio actress and audiobook narrator. King has recorded over

200 audiobooks including Janet Evanovich’s Twelve Sharp, Lean Mean Thirteen and Full Blast. Her

many awards include being an Audie Awards finalist, Radio Times Performer of the Year, and 

several AudioFile Earphone Awards.
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BY SCHISM RENT ASUNDER
D A V I D  W E B E R

Read by Ol ive r  Wyman

The sequel to the New York Times bestseller Off Armageddon Reef

he world has changed. The mercantile kingdom of Charis has pre-

vailed over the alliance designed to exterminate it. Armed with a multi-

tude of small technological improvements—better sailing vessels,

better guns, better devices of all sorts—Charis faced the combined

navies of the rest of the world at Darcos Sound and Armageddon Reef,

and broke them. Despite the implacable hostility of the Church of God

Awaiting, Charis still stands, still free, still tolerant, still an island of

innovation in a world in which the Church has worked for centuries to

keep humanity locked at a medieval level of existence.

But the powerful men who run the Church aren’t going to take their

defeat lying down. Charis may control the world’s seas, but it barely has

an army worthy of the name. And as King Cayleb knows, far too much of

the kingdom’s recent good fortune is due to the secret manipulations of

the being that calls himself Merlin—a being that, the world must not

find out too soon, is more than human. A being whose very existence is

the result of a centuries-ago final desperate roll of the dice. A being on

whose shoulders rests the last chance for humanity’s freedom.

Now, as Charis and its archbishop make the rift with Mother Church

explicit, the storm gathers. Schism has come to the world of Safehold.

Nothing will ever be the same.

DAVID WEBER is the author of the New York Times bestselling “Honor Harring-

ton” series, the most recent of which was At All Costs. His many other novels

include Mutineers’ Moon, The Armageddon Inheritance, Heirs of Empire, Path

of the Fury, and Wind Rider’s Oath. He lives in South Carolina.

“Gripping. . . Shifting effortlessly between battles among warp
-speed starships and among oar-powered galleys, Weber brings
the political maneuvering, past and future technologies, and vig-
orous protagonists together for a cohesive, engrossing whole.”

—Publishers Weekly (starred review) on 
Off Armageddon Reef

July Publication
• Simultaneous release with the Tor Books hardcover edition:

ISBN-13: 978-7653-1501-4   ISBN-10: 0-7653-1501-7
$25.95/$29.95 CAN

FICTION
Abridged • 6 cds • 7 hours
ISBN-13: 978-1-4272-0406-6
$29.95/$34.95 CAN
ISBN-10: 1-4272-0406-3

Unabridged • 14 cds • 18 hours
ISBN-13: 978-1-4272-0405-9
$49.95/$57.95 CAN
ISBN-10: 1-4272-0405-5

AUDIO MARKETING
• National one-day laydown: 

June 10, 2008

• Advertising including Bookpage

• Bonus interview with the
author

• Online marketing including
giveaway promotions

• A Backstories podcast feature

• A Macmillan Audio 
newsletter feature

• Audio tie-in to the St. Martin’s
Press hardcover marketing 
campaign, including:
• National author tour
• National broadcast publicity
• National print publicity
• National television advertising
• National print advertising 

campaign 
• Advance reader’s editions
• Author Web site: 

jackiecollins.com

SCIENCE FICTION
Unabridged • 19 cds • 24 hours
ISBN-13: 978-1-4272-0429-5
$69.95/$81.00 CAN
ISBN-10: 1-4272-0429-2

AUDIO MARKETING
• Print advertising in Locus

• Online promotion

• A Backstories podcast 
feature

• Audio tie-in to the Tor 
hardcover marketing campaign,
including:
• National print advertising in 

The New York Times Book 
Review and Los Angeles Times 
Book Review

• National publicity to include 
west coast author tour

• Internet publicity to include 
author podcasts, special
author Web site and Tor 
e-newsletter feature

• Local advertising in 
San Francisco Chronicle 
Book Review and Portland 
Oregonian

• Extensive print advertising 
in science fiction/fantasy
publications

MARRIED LOVERS
J A C K I E  C O L L I N S

Three high-powerd couples. Two hot affairs. A devastating murder.
And the players’ lives are changed forever in this sizzling new
Jackie Collins audiobook 

ameron Paradise, a stunningly beautiful twenty-four-year-old 

personal trainer, flees her abusive boyfriend in Australia and ends up in

L.A. Cameron soon gets a job at a private fitness club where she encoun-

ters the city’s most important players. She has plans to open her own

studio, and while every man she meets comes on to her, she is focused

on working hard and saving money to achieve her goal. Until she meets

Ryan Lambert, that is. An extremely successful independent movie 

producer, he’s married to overly privileged Mandy Lambert, the daugh-

ter of Hamilton J. Heckerling, a Hollywood power-player son-of-a-bitch

mogul. Ryan has never cheated on his demanding Hollywood Princess

wife, but when he meets Cameron, all bets are off.

Only internationally bestselling author Jackie Collins knows what

happens when lust and desire collide with marriage and power. And the

results lead to murder.

JACKIE COLLINS is one of the world’s top-selling writers, with more than four

hundred million copies of her books sold in more than forty countries.

Her twenty-five bestselling novels have never been out of print. She lives in

Beverly Hills, California.

PRAISE FOR DROP DEAD BEAUTIFUL: 
“Collins delivers Lucky’s usual mix of celebrity fantasy and 
godfather justice while Max promises to grow up in future
sequels as troublesome and triumphant as her glitzy mom.”

—Publishers Weekly

“Delicious. . . this one is perfect for the beach!” —Cosmopolitan

“Another Jackie Collins novel, overflowing with glittery possibili-
ties and dropping more Hollywood names than Ivy’s maitre d’.
And Beautiful may be the best novel starring Lucky Santangelo.”

–Entertainment Weekly

Macmillan Audio July
24

June Macmillan Audio
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June Publication
• Simultaneous release with the St. Martin’s Press hardcover edition:

ISBN-13: 978-0-312-34181-7   ISBN-10: 0-312-34181-4
$26.95/$31.25 CAN
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GREAT PROGRAMS 
AT A GREAT VALUE
ROBERT LUDLUM’S 
THE BOURNE LEGACY
E R I C  V A N  L U S T B A D E R
Read by Scott Brick

Jason Bourne, international assassin of deadly repute, was an identity

assumed by covert agent David Webb. Retired from the CIA and now a pro-

fessor at Georgetown University, Webb's life is finally his own. His new-

found calm is shattered when he becomes the target of an assassin and is

framed for the murder of his two closest associates—the only ones who

knew the full truth about Bourne. Fighting for his life against unseen

assailants, the Bourne identity asserts itself and Jason Bourne is once

again in control.

THE SIGMA PROTOCOL
R O B E R T  L U D L U M
Read by  Paul  Michael

American investment banker Ben Hartman is on a vacation trip to Switzer-

land when a childhood friend approaches himandpromptly tries to kill

him. Narrowly surviving the attempt on his life, Ben discovers that the

body of his former friend—as well as all evidence of the confrontation—

has disappeared. But this is just a beginning. Anna Navarro, a U.S. govern-

ment agent, is sent to surreptitiously look into a string of deaths and

murders of old men around the world. The only thing the men have in com-

mon is an OSS file marked with the code word SIGMA. Brought together by

accident, Hartman and Navarro must uncover the secrets long-buried

under the name SIGMA. At stake are not only their lives and the lives of

everyone they hold dear, but the very future of the world.

Priced 
at 

$14.95

REFERENCE
Unabridged • 6 cds • 7 hrs
ISBN-13: 978-1-4272-0434-9
$29.95/$36.95 CAN
ISBN-10: 1-4272-0434-9

AUDIO MARKETING
• Bonus CDs in advance 

reader’s editions

• Online advertising including:
google adwords, nytimes.com
and writersdigest.com with 
audio clips

• Promotion at
grammar.quickanddirtytips.com
including prepub announce-
ments in Grammar Girl podcast
(600,000 + downloads per
month) 

• Advertising in all Quick And
Dirty Tips podcasts at pub 
(1 million+ downloads per
month)

• Advertising on Quick and 
Dirty Tips Web site

• Promotional giveaways in all
QDT podcasts and on writing
and education sites

• A Macmillan Audio newsletter
feature

• Audio tie-in to the Holt 
hardcover marketing 
campaign, including:
• 20-city author tour
• National publicity campaign
• National print advertising 

campaign
• School/library marketing

GRAMMAR GIRL’S 
QUICK AND DIRTY TIPS
FOR BETTER WRITING
M I G N O N  F O G A R T Y

Read by the Author

Are you stumped by split infinitives? Terrified of using “who”
when “whom” is called for? Do you avoid the words “lay” 
and “lie” altogether? Grammar Girl is here to help! 

ignon Fogarty, a.k.a. Grammar Girl, is determined to wipe out bad

grammar—but she’s also determined to make the process as painless as

possible. One year ago, she created a weekly podcast to tackle some of

the most common mistakes people make while communicating. More

than seven million episodes have now been downloaded, and Mignon

has dispensed grammar tips on Oprah and appeared on the pages of the

New York Times, the Wall Street Journal, and USA Today.

With the trademark wit, warmth, and approachability that the 

podcasts are known for, Grammar Girl’s Quick and Dirty Tips for Better

Writing covers the grammar rules and word choice guidelines that can

confound even the best writers. From “between vs. among” and

“although vs. while” to comma splices and misplaced modifiers, Mignon

offers memory tricks and clear explanations that will help readers recall

and apply those troublesome grammar rules. Chock full of tips on style,

business writing, and effective e-mailing, Grammar Girl’s latest audio-

book should be heard by every communicator.

PRAISE FOR GRAMMAR GIRL:
“Delightfully droll...Grammar Girl gives clear explanations

with helpful examples.” —Los Angeles Times 

“At the root of all her success, of course, is a true love of language
and grammar.” —The Arizona Republic

M

July Publication
• Simultaneous release with the Henry Holt and Company 

trade paperback edition:
ISBN-13: 978-0-8050-8831-1 ISBN-10: 0-8050-8831-8
$14.00/$15.50 CAN

July Macmillan Audio Macmillan Audio July
26 27

FICTION
Abridged • 6 cds • 6 hours
ISBN-13: 978-1-4272-0486-8
$14.95/$17.25 CAN
ISBN-10: 1-4272-0486-1

FICTION
Abridged • 5 cds • 6 hours
ISBN-13: 978-1-4272-0487-5
$14.95/$17.25 CAN
ISBN-10: 1-4272-0487-X

AUDIO MARKETING FOR BOTH PROGRAMS:
• Online promotion

July Publication



FICTION
Abridged • 6 cds • 7 hours
ISBN-13: 978-1-59397-959-1
$29.95/$34.95 CAN
ISBN-10: 1-59397-959-2

Unabridged • 12 cds • 14.5 hours
ISBN-13: 978-1-59397-957-7
$49.95/$57.95 CAN
ISBN-10: 1-59397-957-6

AUDIO MARKETING
• Print advertising including

Bookpage

• Audio tie-in to St. Martin’s
Press hardcover marketing
including:
• National author tour 

including Dallas, Austin, 
Houston, Phoenix, 
Denver, Colorado Springs, 
St. Louis and Kansas City

• National radio advertising 
campaign

• National print advertising 
campaign

• Online promotion: 
fiction sites

• Author Web site: 
coonts.com

THE ASSASSIN
S T E P H E N  C O O N T S

Read by Dennis  Bouts ikar is 

A tale of deadly international conspiracy and nonstop action 
from perennial bestselling author Stephen Coonts

n the finale of Coonts’s last novel THE TRAITOR, the ruthless and

cunning terrorist leader Abu Qasim, who nearly succeeded in blowing

up a meeting of the Group of 7 in Paris, escaped. Now, in THE ASSASSIN,

a small band of very powerful men, highly placed leaders of industry

and politics in the West, decide to target and destroy the Al Qaeda

leader and his inner circle. But when a prominent Russian dissident is

poisoned in London, it’s clear that there’s a very dangerous leak and that

Abu Qasim is himself pursuing his enemies. The hunter has become the

hunted. Admiral Jake Grafton dispatches special agent Tommy

Carmellini to infiltrate the plot, starting with the gorgeous and seduc-

tive Frenchwoman who may—or may not— be Qasim’s daughter and

who may have her own reasons for either wanting him alive—or wish-

ing him dead. Who is behind the methodical assassinations of the

wealthy and powerful western vigilante team and will Abu Qasim slip

the noose once again? This is Stephen Coonts and Tommy Carmellini at

the top of their game.

STEPHEN COONTS is the author of fourteen New York Times bestselling books,

which have been translated and published around the world. A former naval

aviator and Vietnam combat veteran, he is a graduate of West Virginia 

University and the University of Colorado School of Law. He lives in Houston,

Texas with his wife and son.

“Dennis Boutsikaris packs his presentation with a dazzling vari-
ety of accents and characters of both genders...With just a little
imagination, listeners get the feeling they are sharing a beer
with Carmellini while Tommy tells his fascinating story. It
doesn’t get much better than this.”

—AudioFile on The Traitor, Winner of the Earphones award 
for truly exceptional presentations 

I

August Publication
• Simultaneous release with the St. Martin’s Press hardcover edition:

ISBN-13: 978-0312-32357-8   ISBN-10: 0-312-32357-3
$26.95/$31.25 CAN

Macmillan Audio June

July Publication
• Simultaneous release with the Picador trade paperback edition:

ISBN-13: 978-0-312-42808-2 ISBN-10: 0-312-42808-1
$13.00/$15.00 CAN 

THE LEMUR
B E N J A M I N  B L A C K

The first stand-alone thriller from the Booker Prize–winning
author of The Sea and Christine Falls

hen journalist John Glass’s billionaire father-in-law hires him to

write his biography, he feels he can’t refuse. Then his research assistant

on the book discovers some very sensitive information about John’s in-

laws, and is murdered before he can tell anyone what he knows. John is

on his own to find out the young man’s secret, before the murderer

finds him.

BENJAMIN BLACK is the pen name of John Banville, who was born in Wexford,

Ireland, in 1945. Under the name Benjamin Black he is also the author of Chris-

tine Falls and the forthcoming sequel, The Silver Swan. He lives in Dublin.

PRAISE FOR CHRISTINE FALLS:
“A page-turner told in prose so beautiful you’ll want to read some
passages repeatedly. . . . Intricately plotted, beautifully written.”

—The Boston Globe 

“Measured, taut, and transfixing...Benjamin Black’s plotting is
methodical, detailed, and always gripping. You can smell the
smoke in Quirke’s favorite pub and touch the cool walls in a
Boston convent he later visits.” —USA Today 

“Swirling, elegant noir. . .Crossover fiction of a very high
order. . . Rolls forward with haunting, sultry exoticism. . . toward
the best kind of denouement under these circumstances: a half
inconclusive one.” —The New York Times 
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FICTION
Unabridged • 4 cds • 4.5 hours
ISBN-13: 978-1-4272-0478-3
$24.95/$28.95 CAN
ISBN-10: 1-4272-0478-0

AUDIO MARKETING
• A Hear It First selection

• Print advertising in 
The New York Times

• Online advertising at
gothamist.com, salon.com
and nytimes.com

• Bonus author interview
included on program

• Audio tie-in to the Picador
trade paperback campaign,
including:
• A New York Times 

Magazine serial
• National print advertising
• National publicity campaign
• Special retail offer
• Internet marketing 
• Backlist promotion

Macmillan Audio August
29
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ACHERON
The biggest publication event in Dark-Hunter® history from
#1 New York Times bestselling author Sherrilyn Kenyon

Macmillan Audio August
31

t last, the long awaited and most anticipated audiobook of

the Dark-Hunter world.

The god of final fate and the leader of the Dark-Hunters,

Acheron Parthenopaeus is used to being in charge. . . at least in

this lifetime. He answers to no one and no one questions him.

Yeah, right. Enter a woman on a forbidden quest out to

answer an ancient mystery who won’t take no for an answer. Not

even from Acheron himself. In spite of his foiling her attempts at

every step of the way, she will not be denied.

But when ancient guardians and old enemies threaten

them, the only hope they have is to stand together or be

destroyed individually. The only problem is Acheron isn’t sure he

can trust anyone with his past, but as the Fates have foretold, in

your past lies your future. The time for truth is at hand...

In this audiobook, witness the birth of an Atlantean god, the destruction of their pantheon and the true

birth of Daimons and the Dark-Hunters.

A

SHERRILYN KENYON
Read by Holter Graham

PRAISE FOR DEVIL MAY CRY: 
“(An) engaging read.” —Entertainment Weekly 

“This series puts a contemporary spin on classical mythology that an increasing number of
fans have found irresistible.” —Publisher’s Weekly

SHERRILYN KENYON has over ten million copies of her books in print in

twenty-six countries. She is the author of the Dark-Hunter novels, which

have an international cult following and have appeared on the top-ten

lists of The New York Times, Publishers Weekly, Los Angeles Times, The

Washington Post and USA Today. Writing as both Sherrilyn Kenyon and

Kinley MacGregor, she is the author of several other series, including

Brotherhood of the Sword, Lords of Avalon, and BAD. Near Nashville,

Tennessee, Sherrilyn Kenyon lives a life of extraordinary danger. . . as

does any woman with three sons, a husband, and a collection of swords

on which all of the above have a major fixation.

HOLTER GRAHAM is a stage, television, and screen actor. He has recorded

numerous audiobooks, including The Devil May Cry and The Alibi. His

film credits include Home, Maximum Overdrive, and Hairspray. On tele-

vision he has appeared in Law and Order and New York Undercover.

S H E R R I LY N  K E N Y O N  W I T H  H O LT E R  G R A H A M

FICTION
Unabridged • 9 cds • 10.5 hours
ISBN-13: 978-1-4272-0472-1
$39.95/$46.50 CAN 
ISBN-10: 1-4272-0472-1

AUDIO MARKETING
• National one-day laydown: August 5, 2008

• Bonus author interview included on program

• Print advertising in BookPage and Locus

• Online promotion

• Linked author Web sites: dream-hunter.com,
dark-hunter.com, sherrilynkenyon.com, 
kenyonfearthedarkness.com and
YearofAcheron.com (with monthly e-mails 
and audio excerpts)

• A Macmillan Audio newsletter feature

• Audio tie-in to the St. Martin’s Press hardcover 
marketing campaign, including:
• National author tour
• National print publicity
• Major “The Year of Ash” 

pre-pub campaign YearofAcheron.com
• Television advertising campaign
• National print advertising campaign 
• Excerpt booklets for giveaway
• Major online promotion

“Kenyon’s Dark-Hunter books are changing the face of
the vampire novel, making it hip, darker, and all the
more appealing.” —Publishers Weekly

August Publication
• Simultaneous release with the St. Martin’s Press hardcover edition: 

ISBN-13: 978-0-312-36215-7 ISBN-10: 0-312-36215-3   $24.95/$28.95 CAN



THE BONES OF THE DRAGON
MARGARET  WEIS  AND  TRACY  HICKMAN

From the creators of no less than five New York Times bestselling
epic fantasy series comes a wonderful new epic sextet set in a
world of heroes, dragons, gods, and magic

kylan Ivorson is a sea-raider of the Vindras, an undefeated cham-

pion of the Torgun clan, and eventually the Chief of Chiefs of all Vindras

clans, an honor he truly feels he deserves as one who has been blessed

by Skoval, the god of war. But sometimes a blessing is a curse in disguise.

Skoval and the other ancient gods are under siege from a new 

generation of gods who are challenging them for the powers of 

creation.... and the only way to stop these brash interlopers lies within

the mysterious and hidden Five Bones of the Vektan Dragons.

It will be up to the Vindras, the dragon-goddess’s champion, to

undertake the quest to recover all Five. The fate of the Old Gods and the

Vindras’ people rests on their recovery, for this is not only a quest to save

the world—it is also a quest for redemption.

Filled with heroes and heroines young and old (as well as human

and non) spanning locales of exotic adventure in a magic-forged world,

this is a series that fully illustrates the mastery of world-building and

storytelling that has made Weis and Hickman into the bestselling fan-

tasy co-authors of all time.

MARGARET WEIS lives in Williams Bay, Wisconsin.

TRACY HICKMAN lives in St. George, Utah.

PRAISE FOR MARGARET WEIS AND TRACY HICKMAN:
“Not content to simply create new worlds like the rest of us 
mortals, Weis and Hickman have decided to re-invent the entire
galaxy—and they do it beautifully.” —R. A. SALVATORE

August Macmillan Audio

SCIENCE FICTION
Unabridged • 13 cds • 16 hours
ISBN-13: 978-1-4272-0431-8
$49.95/$57.95 CAN
ISBN-10: 1-4272-0431-4

AUDIO MARKETING
• National one-day laydown:

August 5, 2008

• Bonus interview with 
the authors

• National print advertising
including Locus and Sci Fi
magazine

• A Backstories podcast feature

• A Macmillan Audio newsletter
feature

• Audio tie-in to the Tor
$200,000 hardcover marketing
campaign, including:
• National print advertising in

The New York Times Book
Review and Los Angeles
Times Book Review

• National author tour
• Author appearances at BEA, 

GenCon, Comic-Con Inter- 
national and Dragon Con

• Internet publicity to include
author podcasts, online
interviews, and Tor 
e-newsletter feature

• Internet advertising on
fantasy and gaming Web sites

• Extensive print advertising
in science fiction/fantasy
publications

• Targeted print advertising
in gaming publications

S
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August Publication
• Simultaneous release with the Tor Books hardcover edition:

ISBN-13: 978-0-7653-1973-9 ISBN-10: 0-7653-1973-X     
$24.95/$27.95 CAN

SCIENCE
Unabridged • 1 cd • 1 hour
ISBN-13: 978-1-4272-0441-7
$14.95/$17.25 CAN
ISBN-10: 1-4272-0441-1

AUDIO MARKETING
• National publicity campaign

• Advertising including
Scientific American, Scientific
American Mind, sciam.com

• iTunes promotion

• A Backstories podcast feature

• Online promotion including
inbubblewrap.com

Macmillan Audio August

BRAINSTORM
Using Science to Spark 
Maximum Creativity

M A R I E T T E  D I C H R I S T I N A  ( E D I T O R )

Ever wonder how “those creative types” do it? Even brilliant 
innovators like Albert Einstein and Thomas Edison experienced
moments of frustration, failure, and creative blockage. This 
fascinating original audiobook unlocks some of the scientific
secrets for optimizing creativity

reativity is often considered an innate gift, not something that can

be learned or optimized. In fact, there is an entire branch of science

devoted to dissecting, understanding, and stimulating creativity. Scien-

tific American, the oldest continuously published magazine in the U.S.,

has been bringing its readers unique insights about developments in 

science and technology for more than 150 years. BRAINSTORM brings

together material previously published in Scientific American Mind: Fos-

tering Group Creativity, Unleashing Creativity, Principled Problem Solving,

and The Eureka Moment. It provides a fascinating, informative, and

clearly explained exploration of the science of creativity, breaking down

right versus left-brained thinking, the relationship between intelligence

and creativity, and why sometimes it’s important to think inside the box.

Learn how to ignite your creative spark through restructuring problems,

keeping a curious and open mind, and knowing when to rest and let

your unconscious mind do some of the work. The audiobook also fea-

tures a roundtable discussion on creativity with several leading scien-

tists and Scientific American editor Mariette DiChristina.

MARIETTE DICHRISTINA joined Scientific American as executive editor in April

2001. She also runs the bimonthly Scientific American Mind and manages 

Scientific American’s quarterly newsstand special editions. Previously, she was

executive editor of Popular Science, where she worked for nearly 14 years.

Her writing and editing about space topics helped garner Popular Science the

Space Foundation’s 2001 Douglas S. Morrow Public Outreach Award.

DiChristina is currently vice president of the board of the National Association

of Science Writers, and former chair of Science Writers in New York. She holds

a B.S. in magazine journalism from Boston University.

C
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GREEN IS THE NEW 
RED, WHITE, AND BLUE
A rousing manifesto for our climate-challenged future 

homas L. Friedman’s no. 1 bestseller The World Is Flat has helped many listeners to see globalization

in a new way. Now Friedman brings a fresh outlook to the crises of destabilizing climate change and ris-

ing competition for energy—both of which could poison

our world if we do not act quickly and collectively. His

argument speaks to all of us who are concerned about the

state of America in the global future.

Friedman proposes that an ambitious national strat-

egy—which he calls “Geo-Greenism”—is not only what

we need to save the planet from overheating; it is what

we need to make America healthier, richer, more innova-

tive, more productive, and more secure. As in The World Is

Flat, he explains a new era—the Energy-Climate era—

through an illuminating account of recent events. He

shows how 9/11, Hurricane Katrina, and the flattening of

the world by the Internet (which brought 3 billion new

consumers onto the world stage) have combined to bring

climate and energy issues to Main Street. But they have

not gone very far down Main Street; the much-touted “green revolution” has hardly begun. With all that

in mind, Friedman sets out the clean-technology breakthroughs we, and the world, will need; he shows

that the ET (Energy Technology) revolution will be both transformative and disruptive; and he explains

why America must lead this revolution—with the first Green President and a Green New Deal, spurred by

the Greenest Generation.

GREEN IS THE NEW RED, WHITE, AND BLUE is classic Thomas L. Friedman—fearless, incisive, forward-

looking, and rich in surprising common sense about the world we live in today.

T

CURRENT AFFAIRS
Abridged • 6 cds • 7 hours
ISBN-13: 978-1-4272-0460-8
$29.95/$34.95 CAN
ISBN-10: 1-4272-0460-8

Unabridged • 9 cds • 10.5 hours
ISBN-13: 978-1-4272-0458-5
$39.95/$46.50 CAN
ISBN-10: 1-4272-0458-6

AUDIO MARKETING
• National one-day laydown: 

August 5, 2008

• National print advertising
including The New York Times,
The Wall Street Journal, and 
Mother Jones

• Online advertising including
google adwords, slate.com, 
and shelfawareness.com

• iTunes promotion

• Audio tie-in to the Farrar,
Straus and Giroux hardcover
marketing campaign, including:
• Author tour
• National publicity
• National advertising
• Web marketing campaign
• Author Web site:

thomaslfriedman.com

THOMAS L. FRIEDMAN, the foreign affairs columnist for The New York Times is a

three-time Pulitzer Prize winner and the author of From Beirut to Jerusalem

(winner of the National Book Award for nonfiction); The Lexus and the Olive

Tree: Understanding Globalization; Longitudes and Attitudes: Exploring the

World After September 11; and The World Is Flat. He lives in Bethesda, Maryland,

with his family.

THOMAS L. FRIEDMAN

PRAISE FOR THE WORLD IS FLAT—
WINNER OF THE 2006 AUDIE AWARD FOR BEST NONFICTION:

“Narrator Oliver Wyman does a superb job...The audiobook tech-
nology that enables us to take in so much information while
caught in traffic or scrubbing a pan is precisely the sort of hand-
hold Friedman would urge us all to grasp, and with both hands.“

—AudioFile

“[This book’s] insight is true and deeply important. . . . The
metaphor of a flat world, used by Friedman to describe the
next phase of globalization, is ingenious. . . . [His method]
works in making complicated ideas accessible.”

—The New York Times Book Review

“This book showcases Friedman’s gift for lucid dissections of
abstruse economic phenomena, his teacher’s head, his
preacher’s heart, his genius for trend-spotting.”

—The Washington Post

“No one today chronicles global shifts in simple and practical
terms quite like Friedman. He plucks insights from his travels
and the published press that can leave you spinning like a top.”

—The Christian Science Monitor
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August Publication
• Simultaneous release with the Farrar, Straus and Giroux hardcover edition:

ISBN-13: 978-0-374-16685-4 ISBN-10: 0-374-16685-4 
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FOR YOUNG LISTENERS
BROWN BEAR & FRIENDS  
BILL MARTIN JR/ERIC CARLE
Read by Gwyneth Pa l t row

Bill Martin Jr and Eric Carle’s classic Bear books have been a hit with chil-

dren for many generations, and have sold more than eleven million

copies. This wonderful compilation CD brings together the beloved first

three Bear books—Brown Bear, Brown Bear, What Do You See?; Polar Bear,

Polar Bear, What Do You Hear?; and Panda Bear, Panda Bear, What Do You

See?—and includes the newest addition, Baby Bear, Baby Bear, What Do

You See? The stories are read with warmth and humor by Academy

Award-winning actress and mother Gwyneth Paltrow.

BILL MARTIN JR was an elementary-school principal, a teacher, writer, and poet. His many bestselling classics are a testa-

ment to his ability to speak directly to children and have left a legacy to generations to come. ERIC CARLE’s innovative

books have earned him a place in the canon of classic children’s literature. Brown Bear, Brown Bear, What Do You See? was

the first book he illustrated; he then went on to write and illustrate The Very Hungry Caterpillar and The Grouchy Lady-

bug, as well as many other books for children.

April Publication   Unabridged • 1 cd • 1 hour   
ISBN-13: 978-1-4272-0324-3 ISBN-10: 1-4272-0324-5   $14.95/$17.25 CAN  
Age/Grade: 2 to 5/P to K • Also available in print from Henry Holt and Company

THE CRICKET IN TIME SQUARE  
G E O R G E  S E L D E N  

Tucker is a streetwise city mouse. He thought he’d seen it all. But he’s

never met a cricket before, which really isn’t surprising, because, along

with his friend Harry Cat, Tucker lives in the very heart of New York City—

the Times Square subway station. Chester Cricket never intended to leave

his Connecticut meadow. He’d be there still if he hadn’t followed the

entrancing aroma of liverwurst right into someone’s picnic basket. Now,

like any tourist in the city, he wants to look around. And he could not

have found two better guides—and friends—than Tucker and Harry.

GEORGE SELDEN (1929-1989) wrote not only about the adventures of Chester,

Harry, Tucker, and their friends but also The Genie of Sutton Place, which was

one of School Library Journal’s Best Books of the Year.

May Publication   Unabridged • 2 cds • 2.5 hours   
ISBN-13: 978-1-4272-0445-5   ISBN-10: 1-4272-0445-4   $14.95/$17.25 CAN   
Age/Grade: 8 to 12/3 to 6 • Also available in print from Square Fish

THE JOYS OF LOVE 
M A D E L E I N E  L ’ E N G L E

This moving and romantic coming-of-age story was written during the

1940s. As revealed in an introduction by the author’s granddaughter Léna

Roy, the protagonist Elizabeth is close to an autobiographical portrait of 

L’Engle herself as a young woman—“vibrant, vulnerable, and yearning for

love and all that life has to offer.”

MADELEINE L’ENGLE is the author of many books for children and adults. She is per-

haps best known for the Time Quintet, especially A Wrinkle in Time, which won a

Newbery Medal, and her books featuring the Austin Family, including the Newbery

Honor Book A Ring of Endless Light.

May Publication   Unabridged • 7 cds • 8 hours   
ISBN-13: 978-1-4272-0464-6 ISBN-10: 1-4272-0464-0   $29.95/$34.95 CAN
Age/Grade: 12 and up/7 and up • Also available in print from Farrar, Straus and Giroux 

THE ADORATION OF JENNA FOX 
MARY E. PEARSON 

Who is Jenna Fox? Seventeen-year-old Jenna has been told that is her

name. She has just awoken from a coma, they tell her, and she is still

recovering from a terrible accident in which she was involved a year ago.

But what happened before that? Jenna doesn’t remember her life. Or does

she? And are the memories really hers?

MARY E. PEARSON is the author of three other novels for teens—A Room on Lorelei

Street, David v. God, and Scribbler of Dreams. She writes full-time from her home

in Carlsbad, California, where she lives with her husband and two dogs.

May Publication   Unabridged • 6 cds • 7 hours  
ISBN-13: 978-1-4272-0443-1 ISBN-10: 1-4272-0443-8   $29.95/$34.95 CAN
Age/Grade: 14 and up/9 and up • Also available in print from Henry Holt and Company

NICK OF TIME  
T E D  B E L L

Ted Bell’s NICK OF TIME is an epic adventure story starring young Nick

McIver, who uses a time machine to rescue two young children taken pris-

oner by pirates. Along the way, with courageous feats of derring-do, not

to mention his resourcefulness, our young hero—“the most reliable boy

in England”—changes the course of events in two time periods, the

Napoleonic Wars and World War II.

TED BELL is the former Vice-Chairman of the board and Worldwide Creative

Director of Young & Rubicam, one of the world’s largest advertising agencies.

He is the New York Times bestselling author of Hawke, Assassin, and Pirate.

May Publication   Unabridged • 12 cds • 15 hours   
ISBN-13: 978-1-4272-0466-0 ISBN-10: 1-4272-0466-7 $29.95/$34.95 CAN 
Age/Grade: 9 and up/14 and up • Also available in print from St. Martin’s Griffin
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For more information, please contact your Macmillan Fifth Avenue
Sales Representative or call Customer Service at 1-888-330-8477
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APRIL 
DEVIL MAY CRY 
By Sherrilyn Kenyon 
Read by Holter Graham
Unabridged • 9 cds • 11 hours 
ISBN-13: 978-1-4272-0139-3
$39.95/$49.95 CAN
ISBN-10: 1-4272-0139-0

MAY
THE RELIGION
By Tim Willocks
Read by Simon Vance
Unabridged • 21 cds • 25 hours 
ISBN-13: 978-1-4272-0100-3
$59.95/$74.95 CAN
ISBN-10: 1-4272-0100-5

JUNE
LEAN MEAN THIRTEEN 
By Janet Evanovich
Read by Lorelei King
Abridged • 3 cds • 4 hours
ISBN-13: 978-1-4272-0120-1
$19.95/$24.95 CAN
ISBN-10: 1-4272-0120-X

Unabridged • 7 cds • 7.5 hours
ISBN-13: 978-1-4272-0118-8
$34.95/$43.95 CAN
ISBN-10: 1-4272-0118-8

DROP DEAD BEAUTIFUL 
By Jackie Collins
Read by Jackie Collins, Sydney
Tamiia Poitier and others
Abridged • 4 cds • 5 hours 
ISBN-13: 978-1-4272-0049-5
$24.95/$31.00 CAN
ISBN-10: 1-4272-0049-1

Unabridged • 13 cds • 15 hours 
Read by Jonathan Davis
ISBN-13: 978-1-4272-0051-8
$49.95/$61.95 CAN
ISBN-10: 1-4272-0051-3

JULY
THE SHOCK DOCTRINE
By Naomi Klein
Read by Jennifer Wiltsie
Unabridged • 7 cds • 9 hours 
ISBN-13: 978-1-4272-0088-4
$29.95/NCR
ISBN-10: 1-4272-0088-2

SANDWORMS OF DUNE
By Brian Herbert and 
Kevin J. Anderson
Read by Scott Brick

Unabridged • 16 cds • 19.5 hours 
ISBN-13: 978-1-4272-0112-6
$59.95/$74.95 CAN
ISBN-10: 1-4272-0112-9

THE HEIR 
By Barbara Taylor Bradford
Read by John Lee
Abridged • 5 cds • 6 hours 
ISBN-13: 978-1-4272-0244-4
$29.95/$36.95 CAN
ISBN-10: 1-4272-0244-3

Unabridged • 14 cds • 17 hours 
ISBN-13: 978-1-4272-0243-7
$39.95/$49.95 CAN
ISBN-10: 1-4272-0243-5

AUGUST 
RHETT BUTLER’S PEOPLE
By Donald McCaig
Read by John Bedford Lloyd
Unabridged • 14 cds • 18 hours 
ISBN-13: 978-1-4272-0327-4
$49.95/$61.95 CAN
ISBN-10: 1-4272-0327-X

A LONG WAY GONE
By Ishmael Beah
Read by the author
Unabridged • 7 cds • 8.5 hours
ISBN-13: 978-1-4272-0230-7
$34.95/$43.95 CAN
ISBN-10: 1-4272-0230-3

RE-PROMOTE THESE
AUDIOS WITH THE NEW
PAPERBACK RELEASES

“A Long Way Gone is a wrench-
ing, beautiful and mesmeriz-
ing tale...it will leave you
breathless.”

—Walter Isaacson, 
author of Benjamin Franklin:

An American Life

“The Shock Doctrine, is simply
put, a book without peer, an
epic and riveting work whose
message must be heard.”

—Anthony Shadid

“Willock’s evocative prose
comes brimming to life with
Vance’s skillful delivery.”

—Publishers Weekly
(starred review)

“One of the defining authors of
the new wave of paranormal
romance.”
—Booklist on Sherrilyn Kenyon

“. . . A nonstop, sexy, roller
coaster ride, tailor-made for
the dog days of summer.”

—Bookreporter.com
on Drop Dead Beautiful

Macmillan Audio
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U.K./IRELAND
Melia Publishing services
The White House
2 Meadrow Godalming
Surrey GU7 3HN
England
Tel: (44-1483) 8698-39 
Fax: (44-1483) 8698-45

AFRICA/EUROPE/
MIDDLE EAST/INDIA
Macmillan General Books
Attn. Export Department
Houndsmills, Basingstoke
Hampshire, England
RG2 1XS
United Kingdom
Tel: (44-1256) 302716
Fax: (44-1256) 460675

AUSTRALIA
Pan Macmillan 
5th Floor
627 Chapel Street
South Yarra, Victoria
Australia 3141
Tel: (03) 9825-1000
Fax: (03) 9825-1015

NEW ZEALAND
Macmillan New Zealand 
6 Ride Way
Albany, Auckland
New Zealand
Tel: (64-9) 414-0357
Fax: (64-9) 414-0352

REPUBLIC OF SOUTH AFRICA
Pan Macmillan
Wanderers Office Park
1st Floor: The Pavillion
52 Corlett Drive
Illovo 2196
Johannesburg, South Africa
Tel: (011) 731-3440
Fax: (011) 731-3540

ASIA
Pan Macmillan Asia
1812 Paul Y Centre
51 Hung To Road, Kwun Tong
Kowloon, Hong Kong
Tel: 852-2811-8781
Fax: 852-2811-0743

LATIN AMERICA 
AND CARIBBEAN
Mr. James Papworth 
c/o Pan Macmillan General Books
Houndsmills, Basingstoke
Hampshire, England
RG21 6XS
Tel: (44-1256) 3027-16 
Fax: (44-1256) 4606-75
E-mail: j.papworth@macmillan.co.uk

ALL OTHER INQUIRIES
Macmillan
International Sales Department
175 Fifth Avenue
New York, NY 10010, USA
Tel: 646-307-5421
Fax: 212-388-9065

ORDER BY MAIL
MPS Order Department
16365 James Madison Highway
Gordonsville, VA 22942-8501

ORDER BY TELEPHONE & FAX
General Information
Toll-free: 888-330-8477 
Toll-free fax: 800-672-2054

GIFT INFORMATION
If you are a gift retailer or 
gift wholesaler, call 
646-307-5438
Fax: 212-598-9173

SUBSIDIARY RIGHTS
646-307-5048

HOURS
The order department is open 
from 8:00 a.m. to 5:00 p.m. EST,
Monday through Friday.

SHIPPING POINTS
Qualifying orders of titles 
in this catalog shipped to 
destinations within the 
United States under Macmillan’s
regular shipping cycles will be
shipped free freight. All prices
listed in this catalog are pub-
lisher’s suggested retail price;
retailers may charge whatever
price they find appropriate. All
prices are subject to change
without notice.

RETURNS POLICY
We accept returns for credit of
audiobooks purchased directly
from us. Returns should be un-
marked and in saleable condition.
Each shipment of returns should
be accompanied by an accurate
packing list (or reasonable 
substitute) showing customer claim 
number, title, ISBN, and quantity
(by title) of all audiobooks 
included in the shipment.

EDI ORDERS
MPS accepts orders on
Pubnet/SAN Number 6315011
For other types of EDI orders, 
call 540-672-7711

SHIP RETURNS PREPAID TO
MPS Returns Center
14301 Litchfield Drive
Orange, VA 22960

Our full returns policy is 
available upon request.

INTERNATIONAL SALES

ORDERING INFORMATION
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